




We are now in what is widely referred to as the ‘Information Age’.

In the 70s and 80s we built our computers.

In the 90s we built our networks.

In this century we are building our social empires.



One in every two people within the developed world 

is connected into a social network



1.2 billion social networkers



78% of consumers say they trust 

peer recommendations on social media. 

Only 18% trust advertising.



This influence is not stopping 

at each social network’s boundaries.



It is infecting the entire web. 



All of this new social activity 

is increasingly mobile



One in four of the developed world owns a smart phone

One in three access the internet via a mobile phone



The next one billion will 
enter the web via the mobile



Wireless

By 2016 smart-phone penetration = 60%
(Source: PWC forecasts 55% and 17% - PHD Projected from this)

1. 60%1in developed markets (20% globally)

2. 48%2 in developed markets (18% globally)



This is changing society



What is driving this?



The quest for the ultimate end point:

the state of abundance

where we will be able to be

everywhere with everyone and everything in the moment.



Infrastructure

Interface 

Internet



Laying down of FTTH

(Fibre To The Home)
S. Korea and Japan are leading the ranking with 55% 

and 35% HH penetration respectively

Outside of Asia the average is 5% HH penetration

By 2016 most markets will be have 50%+ penetration 



Emergence of OLEDs
(Organic Light Emitting Diode) 



A growing number of screens will incorporate 

Natural User Interface (NUI) technology



A greater blur between 

ad break and content



OLED



Graphene



Advanced Voice Recognition

Computation is 

happening in cloud.  By 

2016 we will have a 

powerful technology 

that allows us to 

interface with 

technology more 

efficiently.



Virtual Personal Assistants (VPAs)



Near Field Communication



Lithium-Sulfur Batteries 

Improving battery life by 400x



E-Coupling



Socialisation of the web

Facebook’s Open Graph has 

connected the entire web to 

Facebook. 

By 2016 the web-browsing 

will be a social experience.  



The Great Race for 

Relevancy



76% of retailers plan to use 

Facebook for social 

commerce (Source: PHD)



‘Gamification’ 



A Synchronistic World



We will speak naturally into 

our devices … 

to book restaurants, flights, answer 

questions 



The Looking Glass



People will make many purchases with 

user review and even brand sentiment data.





We will face social 

contagion…



The era of the accepted power of 

social networks to affect 

businesses, organizations 

and governments.



Exponential Change:

The change in the next five years 

will be like the last 10 years!



‘Media Agencies’ will be a major
determinate of marketing success



Marketing will be the determinate of 
business success





OMD
OMD is the leading media communications agency, with more than 8,000 employees across 100 countries serving the world’s high-
profi le brands. OMD provides a range of services globally including communications strategy, media planning and buying, digital 
execution, content creation, entertainment marketing, sponsorship and brand analytics. OMD is recognized for its global footprint, 
strategic integration and creative innovation. It has been acknowledged as Most Creative Media Agency by The Gunn Report for an 
unprecedented six consecutive years, Adweek Global Media Agency of the Year for 2008, 2009 and 2011; and 2005, 2009, 2011 Media 
Agency of the Year by Advertising Age.
www.omd.com
Contact Margaret Lim at margaret.lim@omd.com 

PHD
Founded in London in 1990 as the first planning-led media agency, PHD is a proven innovator in communications planning and buying 
across broadcast, print, digital, mobile, social and emerging media. PHD is a global network with over 2,500 employees in more than 
60 countries and is built on a culture of thought leadership, creativity and innovation. In 2010, PHD won nine ‘Media Agency of the 
Year’ awards following numerous high profi le new business wins across the globe. PHD Asia Pacific was crowned Media Agency 
Network of the Year in 2009 and 2010 by Campaign Asia-Pacifi c, a Haymarket publication. It continues to deliver on its philosophy of 
“Finding a Better Way” for its clients.
www.phdnetwork.com
Contact Audrey Chong at audrey.chong@phdnetwork.com 

Omnicom Media Group (OMG)
OMG, the media services division of the Omnicom Group, Inc. is made up of several media specialist communication companies. 
Among them are the award winning OMD & PHD. OMG offers unparalleled clout in the marketplace, as well as depth of capabilities 
and experience to drive leadership and innovation in every media type. In order to maximize our investment in building our best-in-
breed capabilities, we ensure we can draw industry-leading talent and bring the maximum market leverage for our clients. OMG 
provides specialty communications services to over 5,000 clients in more than 100 countries.
www.omnicommediagroup.com
Contact Andreas Vogiatzakis at andreas.vogiatzakis@omnicommediagroup.com 

http://www.omd.com/
http://www.phdnetwork.com/
http://www.omnicommediagroup.com/


Born and raised in rural Greece, Andreas grew up amongst olive groves and vineyards at the heart of the island of

Crete in the Aegean Sea. Four years after dropping out from the Mathematics University of Athens, he graduated

with High Honors from the University of Florida majoring in Advertising. A certified professional coach (CPC),

Andreas is armed with rich management and life experiences spanning three continents and six countries. A true

internationalist, he has a relentless passion for excellence and enjoys “building”.

Andreas started his career with DMB&B in New York and later managed JWT’s international clients in Greece. In

1997, he set sail to Asia. In Japan, he first established D’Arcy’s media, and after a short stint with Wieden &

Kennedy in Tokyo he restructured Starcom to be the strongest international media independent in Japan. In

Taiwan he led the Mindshare Group at the highest market position and in 2006 he relocated to Malaysia, assuming

his current role at the helm of Omnicom Media Group (OMG), overseeing the operations for the award-winning

OMD and PHD brands in the market.

Andreas is a council member of the Malaysian Media Association (MSA), the Malaysian Digital Association (MDA),

the INTI Education Group Industry Advisory Board, the Monash University Dragon panel, and he has served as a

Director in the Board of the European Chamber of Commerce in Malaysia (EUMCCI), and as Vice Chairman of ABC

(Audit Bureau of Circulation). He has been a juror in several industry panels such as the Effie Awards, the Malaysia

Media Awards, the PRCA Malaysia PR Awards, and the MMAAPAC Mobile Marketing Awards, among others.

With several dozens of speeches, seminars & trainings under his belt, locally and internationally, Andreas has

become a much sought after industry speaker, locally and abroad. With exemplary achievements and

contributions in the global and local business communities, he was inducted in the International Who’s Who of

Professionals in 2009, the YPO (Young Presidents’ Organization) in 2012, and was a recipient of the Achievers &

Leaders Award in 2012.

He is married to Lisa, an American-Japanese and he enjoys being challenged by his digital native eight year old

son, Alexi-Akito.
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